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Future Plans
for
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2005 and Beyond...

= Expand Web presence

= Enhance Power Panther
= |[ntegrate into Programs

= Provide ready to go tools
= Multi-level implementation
= |[ncrease media exposure
= Evaluation!
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— Revitalize & renew
Power Panther™

— Voice component

— Expand utilization
of Power Panther™
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Power Panther
Maximization

= Expand development of Power Panther
spokescharacter

= Contractor will provide recommendations to
FNS on how to enhance and maximize Power
Panther

— Appealing to target audience
— Effectiveness
— Promote ESPH and key messages
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Focus Groups

= PP character analysis
= Two focus groups— CA and IL

= To test different Power Panther
looks and potential sidekick
character

= Target audience — boys and girls
ages 6-12.
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Presenting...
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Bright Ideas ¢

Web-based Guidance

= Creative ways to use resources
= Share users’ ideas

= Updated quarterly

Eat Smart. Play Hard.™



New and Emerging
Campaigh Resources
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Power Line

= SiIX training
presentations
* |deas & guidance

= Web links with
resources
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= Use ESPH & other FNS materials to reinforce learning

= Facilitate delivery of behavior-focused & consistent
messages
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Power Plans

Target Audience and Topics

Kids Age
" 3-4 yrs
" 5-7 YIS
= 8-10 yrs
=11-12 yrs

Taste the Colors

Snack Smart

I
II o =
- i
= T

Power Up With Breakfast
Choose Drinks That Count
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Power Plans Topics
for Adults

= Balance Your Day With Food and Play
* Choosing Food For a Day |

= Power Up With Breakfast

= Make Family Time an Active Time |\

= Grab Quick and Easy Snacks
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lesson Overview

20-MINUTE ACTIVITY!

= Activity opener N .
= Explore “power up breakfast basics”

= Wrap up with the “Power Up with Breakfast Ball
Toss”

= Home / Community Activities

= Family Handouts
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Kids' Website

Kids’ web page - - interactive games, stories , fun activities

sS Center

mEER
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Parent's Website

= . . N, Wy
| Advice Alley . Family Fun J Myth or Reality
Featured Recipies Tips... Feature Stony Spring Time... Megli Stati Uniti un giudice
= Meali Stati Uniti un * Megli Stati Uniti un un giudice federale ha * Plant flowers federale ha respinto il
= respinto il ricarso di un = respinto il ricorso diun  respinto il ricorso di un * Spring Cleaning ticorso di un dottore del
= che chisdeva un * che chiedeva u dottore del Maryland = Health Easter Treats Maryland che chisdeva
che chiedesa un risarcim un rigarcimento di circa 00
ento di circa S00 milioni di euro, soatenendo
tilioni di eurozostenando che i cellulari causano

tumori ... Myth or Reality 77
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Online
Ordering System

=Order On-Line
=Check website often for
new materials and

resources
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What are you
waiting for?

Visit
www.fns.usda/gov/eatsmartplayhard/

today!
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